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New lifestyle for metro Toledo
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Portside in 1990,
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ment with the
look of an old downtown street
scene thal encourages browsing,
But the 355 million center, 1o
open Uet. 26, is more than a col-
lection of retailers — 27 at the
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1o the area. Newcomers include
trendy women's clothing stores
Coldwater Creek and Christo-
pher & Banks, men’s clothing
store Jos. A, Bank, and restaurant
Johnny Rockets.

“What it means is you've been
recognized,” said shopping cen-
ter consultant Stan Eichelbaum,
“You have a number of new re-
tailers that now see the arca as a
place they want to be, And what
they're recognizing is not Toledo,
irs Perryshurg.”

Levis Gy

opments  Inc.,

In Cinginnati.

The nation’s first such lifestyle
erter was Country Club Pluza
sas City, built in 1954, It
continues to thrive,

Toledo had its own small
plaza-like  development, The
Colo the 1950s on Central
Avenue just cast of ils intersec-
tion with Monmoe Street, but it
was nearly vacant by the 1980s
and has been partly torm down,

The new centers are different
from malls and traditional strip
centers in part because they
cluster similar stores.

At Levis Commons.  that
means the womens clothing
stores, for example, are near
each other,

The however, an:

is the largest shopping com-
plex o open in metro Toledo
in three years. When finished,
its retail space will equal only a
third of the expanded Westficld
Shoppingtown Franklin Park in
Toledo.

The Perrysburg center is
smaller than or about the same
size as several centers that have
opened locally in the past 10
years,

The latest was the 750,000-
square-foot Crossroads Centre
shopping plaza, which opened
in 2001 off U5, 20 near Thomp-

spread around. The center also
Is 1o have a 12-screen Showcase
Cinemas  complex, operated
by National Amusements Lnt'.
which Is to open next

The chiel project lelnrn.‘r.
Larry Dillin, said the center is
targeting adull shoppers, par-
ticularly women, It will have
little to offer teenage shoppers,
he said.

“1 like to say we are taking a
rifle approach, nota sholgun ap-
proach,” he said.

See PROJECT, Page 2
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feeling at the center where the mix of retailers is targeted at adult
women shoppers.
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Consequently, the center is
heavy on adult apparel shops
and home furnishings, with
Kirkland's Home, which special-
izes in home accessories and
is new to the area, and Arhaus
Furniture, which is moving from
‘West Central Avenue in Sylvania
Township.

Mr. Dillin said Levis Com-
mons  wasn't competing for
tenants with existing area retail
centers, The newcomers were
deciding whether to open stores
in his center or a center in a dif-
ferent city. “For us, our competi-
tion is ... Corpus Christi, Texas,
or Scottsdale, Ariz., and places
that size,”

The suburban Toledo center is
being developed by Dillin Corp.,
of Perrysburg, and Hill Partners
Ine. of Charlotte, N.C. Mr. Dillin
said he has been surprised by
the attention his project has got-
ten from national chain stores
and restaurants.

The first phase of the center,
250,000 square feet of retail, is
about 70 percent leased, Mr. Dil-
lin said. Four stores he declined
to identify recently joined the

THE BLADE/DHANE HIRES
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A 12-screen Showcase Ci

next month at Levis Commons.

center and are hurriedly [rying
to ready their sites, he added

He said he expects 90 perwnt
occupancy by spring and said
he has received numerous calls
from prospective tenants about
the projects second phase:
200,000 square feet of retail
the west of the first part.

The intense interest could
balloon the pruictl beyond the
planned size, but Mr. Dillin
said Levis Commons, from the
outset, was to be selective and
intimate.

Rather than a mega-retailing
center, it was to be a develop-
ment where people could shop,
work, and live.

The overall project, a $250
million development to be on
200 is to have stores, hous-
ing, and offices.

That approach appealed to
Coldwater Creek, a Sandpoint,
Idaho, retailer that is much
sought after by shopping center
owWners.

"We've had phenomenally
good response in this type of for-
mat,” said David Gunter, head of
investor relations for the chain,

Plus, the company has 66,000
catalog customers within 50
miles of Perrysburg, he said.

The company also likes to go
where its rivals are, and was sold
on the Perrysburg project when
Chico’s, J. Jill, Christopher &
Banks, and Talbot's signed on.

Mr. Dillin said he had the idea
for Levis Commons since the
mid-1990s,

inal concept, I had
it strictly as a pedestrian mall,”
he explained. “But the retailers
convinced me otherwise that we
needed |Tl<||k.h|lj.. directly in front
of the stores."

He became convinced to build
two-story buildings and put
retail on the ground floor and
offices on top, and preferred to
have housing nearby to help
feed the retail project.

About 22 percent of the 69,000
square feet of office space in the
first phase is leased, he said.

‘Work has begun on an adjoin-
ing community of 332 apart-
ments and townhouse units,
and plans call for an additional

120 loft condominiums and 140

| houses to the south and south-
west of the initial shops.

The nearby housing is shrewd

| because it will help keep people

is scheduled to open

at the center every day, said
Dave Long, a commercial real
estate agent at CB Richard Ellis/
Reichle Klein in Maumee,

“I really believe what Larry’s
succeeded in doing is creating
something totally different and
unique for this retail trade area,”
he said. It will be a catalyst for
other retail projects in that part
of metro Toledo, he said.

A proposed million-square-
foot mall a few miles away in
Maumee struggled to gain local
approvals and since has refash-
ioned itself as a lifestyle center.

The Shops at Fallen Timbers,
developed by General Growth
Properties Inc. of Chicago, has
yet to begin construction but
has announced that it has letters
of intent or signed leases from
PF Chang’s China Bistro, Barnes
& Noble bookstore, an Irish pub,
and an unnamed gourmet gro-
cer. Dillard’s Inc. said it intends
to locate there. The project is to
be off U.S. 24 near the [-475/U.5.
23 interchange.

Levis Commons, with its blend
of high-end specialty retailers,
likely won't affect the metro
areas other big centers, such as
the ailing Southwyck Shopping
Center or the robust Westfield
Shoppingtown  Franklin - Park,
said Mr. Long,

Stores that might go into
Southwyck have found their
spots elsewhere in the market,
and Franklin Park has estab-
lished itself as fashion mall with
something for everyone, he ex-
plained.

The Perrysburg project could
hurt the General Growth devel-
opment, Mr. Long added, bul
Mr. Dillin disagr

The retailers he courted liked
smaller projects, Mr. Dillin said,
and the Fallen Timbers center
is large.

Mr. Shawaker said he likes
Levis Commons' approach and
expects it will not compete
with existing or planned retail
centers,

“It's smart,” said the Ottawa
Hills resident. “My wife and I are
not going to e down there
for typical meat-and-potatoes
shopping. That’s already near
me. ... But as it is now, I would
drive down there.™

Contact Jon Chavez at:
|ehavez@theblade.com
or 419-724-6128.
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